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Methodology & Objectives

Methodology

Where

• Canada

• Unites States

Target

• General Population 
(18+ years)

Sample Size

• n=1,630

• n=1,007

How

• Online Survey

Field Dates

• April 11-13, 2025

Notes:
Data weighted to census data to ensure samples are representative of the respective general populations:
Canada: Age-Gender-Region, CMAs, Language x Region, Education and Kids in HH
US: Age-Gender, Gender-Region, Race, Hispanic, HH size and Education
Certain numbers that are netted (i.e., aggregation of multiple metrics) do not add up based on whole number reported due to rounding. 
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Methodology & Objectives

Objectives

The Key Objectives for 
this Study:

→ Determine key market behaviour insights regarding 
March Madness and compare differences in key 
trends between Canadians and Americans, and the 
Men’s and Women’s tournaments. 

→ Find out the expected activity of Canadians and 
Americans during the NHL and NBA playoff seasons 
and uncover a sports fans’ behavioural differences 
between regular season and the playoffs. 

→ Gauge the impact the current political situation 
between Canada and U.S. has on certain 
perspectives regarding the sports world. 
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Key Findings

Key Findings

1
Americans are more likely to follow 
March Madness (both Men’s and 
Women’s) than Canadians. 

2
Both Canadians and Americans 
followed the 2025 tournaments to 
the same extent as last year’s 
tournaments, with the Men’s 
tournaments slightly outpacing the 
Women’s in terms of 
interest/followship. 

3
While Americans are more likely to 
follow March Madness in general, 
activity consumption among those 
who do follow the tournaments is 
quite similar between the 
countries, and between the 
tournaments (Men’s and 
Women’s). 

4
Overall, a higher proportion of 
Canadians said they will follow the 
NHL playoffs (55%) than 
Americans (33%), while Americans 
are more likely to follow the NBA 
playoffs (40%) than Canadians 
(27%). 

5
In both countries and leagues 
(NHL/NBA), there are more people 
who will follow the playoffs than the 
regular season. Most who will follow 
the playoffs but did not follow the 
regular season will follow the 
playoffs slightly, while those who 
already follow the regular season 
will now follow the playoffs more 
closely. 

6
Both Canadians and 
Americans who will follow the 
playoffs will bet on the games, play 
contests and fantasy, go out to 
bars/restaurants to watch, pay for 
streaming subscriptions to watch, 
and buy merchandise more than 
they did in the regular NHL and NBA 
seasons. 

7
Among those who will follow the 
playoffs, Americans are more likely 
to bet on NBA games (22%) than 
NHL (14%), and Canadians 
following either league (12% for NHL 
and 14% for NBA). Additionally, 
Americans who will follow the NBA 
playoffs are expected to show a 
greater increase in activity across all 
forms of consumption compared to 
Canadians.

8
Around one-in-three Canadians are 
less likely to support a US-based 
sports team or league now due to the 
current political/economic climate 
between the two countries, and nearly 
half of Canadians believe it is more 
important than ever that a Canadian 
team wins the Stanley Cup. 
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% Following March Madness 2025 vs. 2024 
Canadians and Americans both followed March Madness to a similar extent as last year (for both 
tournaments), with the Men’s tournament having slightly more followers than the Women’s in both 
countries. However, Americans are significantly more likely than Canadians to follow either tournament. 

March Madness

Base: Canadian (n=1,630) and American (n=1,007) General Population
How closely did you follow the 2025 Men’s and Women’s College Basketball March Madness tournaments? How closely did you follow the 2024 (i.e., last year) Men’s and Women’s College Basketball March Madness tournaments?

5% 5%
2% 2%

5% 5%

5% 3%

8% 8%
9%

10%

18% 18%
15% 15%

2024 2025 2024 2025

Followed (NET)

Followed Slightly

Followed Closely

Followed Very Closely

C A N A D I A N S

11% 10%
6% 6%

9% 9%

6% 7%

17% 18%

17% 15%

38% 37%

29% 28%

2024 2025 2024 2025

Followed (NET)

Followed Slightly

Followed Closely

Followed Very Closely

A M E R I C A N S

Men’s tournament Women’s tournament Men’s tournament Women’s tournament



5%

6%

8%

4%

12%

10%

15%

8%

46%

6%

6%

8%

8%

13%

15%

16%

20%

54%

   Purchased merchandise

   Traveled to Las Vegas, Atlantic City

   Went to a nearby sportsbook

   Attended games

   Went to bars / restaurants / venues

   Joined a bracket contest

Went to a family / friend’s house

   Placed bets on the games

(NET) Any

Men's tournament

Women's tournament

March Madness

%  O F  M A R C H  M A D N E S S  F O L L O W E R S  W H O  P A R T I C I P A T E D  I N  T H E  F O L L O W I N G  F O R  M A R C H  M A D N E S S :

9
Base: Canadian (n=317, n=261) and American (n=363, n=269) men’s and women’s March Madness basketball followers.
Did you participate in any of the following activities for the 2025 college basketball tournament games?

Men’s and Women’s March Madness Activity Participation 
While Americans are more likely to follow March Madness in general, activity consumption among those who do follow is 
quite similar among Canadians and Americans, and largely similar between Men’s and Women’s across most activities.  
Bracket participation is higher among Americans who follow March Madness, while placing actual bets on the games is 
higher among Canadians (for Men’s games). 

5%

5%

7%

6%

11%

13%

21%

17%

52%

5%

6%

7%

7%

12%

17%

21%

23%

56%

   Purchased merchandise

   Traveled to Las Vegas, Atlantic City

   Went to a nearby sportsbook

   Attended games

   Placed bets on the games

   Went to bars / restaurants / venues

Went to a family / friend’s house

   Joined a bracket contest

(NET) Any

Men's tournament

Women's tournament
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NHL Regular Season and Playoffs

12%
17%

15%

14%

24%

24%

51%

55%

Regular Season Playoffs

Followed/Will Follow (NET)

Slightly

Closely

Very Closely

C A N A D I A N S

6% 8%

8%
8%

16%
17%

29%
33%

Regular Season Playoffs

Followed/Will Follow (NET)

Slightly

Closely

Very Closely

A M E R I C A N S

Base: Canadian (n=1,630) and American (n=1,007) General Population
How closely will you follow / watch the upcoming NBA and NHL playoffs? How closely did you follow / watch the NBA and NHL during this past regular season?
Arrow indicates significant difference between regular season and playoffs at 90%.

% Following the NHL Regular Season and Playoffs
Canadians and Americans said they will follow the NHL playoffs at a significantly higher rate than they did the regular season, driven in part by significantly 
more Canadians and Americans saying they will watch the playoffs “very closely”. Many who already followed the regular season increase their fandom in 
the playoffs, whereas many who don’t follow the regular season at all will start following in the playoffs (albeit slightly).   

Followed Reg. 
Season… 

Less 
close 
than 

Playoffs

At all

17% 83%

41% 97%

41% 98%

Followed Reg. 
Season… 

Less 
close 
than 

Playoffs

At all

17% 83%

51% 94%

45% 98%

Followed / Will 
Follow:

Followed / Will 
Follow:
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NBA Regular Season and Playoffs

4% 5%

6% 6%

14%
16%

24%

27%

Regular Season Playoffs

Followed/Will Follow (NET)

Slightly

Closely

Very Closely

C A N A D I A N S

10%
13%

10%

11%

17%

15%

37%
40%

Regular Season Playoffs

Followed/Will Follow 

(NET)

Slightly 

Closely

Very Closely

A M E R I C A N S

Base: Canadian (n=1,630) and American (n=1,007) General Population
How closely will you follow / watch the upcoming NBA and NHL playoffs? How closely did you follow / watch the NBA and NHL during this past regular season?
Arrow indicates significantly difference between regular season and playoffs at 90%.

% Following the NBA Regular Season and Playoffs
More Canadians and Americans will also follow the NBA Playoffs than the Regular Season, driven largely by more who will 
follow slightly who did not follow at all before. 

Followed / Will 
Follow:

Followed / Will 
Follow:

Followed Reg. 
Season… 

Less 
close 
than 

Playoff

At all

18% 82%

39% 94%

37% 98%

Followed Reg. 
Season… 

Less 
close 
than 

Playoff

At all

17% 83%

51% 94%

45% 98%



12

NHL Playoffs

10%

8%

13%

22%

14%

17%

24%

58%

9%

12%

13%

14%

14%

20%

23%

57%

   Join contests / brackets

   Attend games

   Play fantasy sports

   Place bets

   Purchase merchandise

   Pay for streaming subscriptions
to watch

   Go out to bars / restaurants /
venues to watch

(NET) Any

NHL

NBA

12%

9%

13%

9%

14%

15%

20%

56%

8%

10%

11%

11%

12%

15%

21%

49%

   Purchase merchandise

   Play fantasy sports

   Attend games

   Join contests / brackets

   Place bets

   Pay for streaming subscriptions
to watch

   Go out to bars / restaurants /
venues to watch

(NET) Any

NHL

NBA

%  O F  C A N A D I A N  N H L / N B A  P L A Y O F F  F O L L O W E R S  
W H O  W I L L  P A R T A K E  I N  T H E  F O L L O W I N G  D U R I N G  
T H E  P L A Y O F F S  

Base: Canadian (n=840, n=396) and American (n=281, n=341) NHL and NBA playoff followers 
Which of the following will you do for the upcoming NHL playoffs?

NHL and NBA Playoff Activity Participation
While there are more NHL fans in Canada than NBA (and vice versa for the U.S.), the activity participation for respective 
league playoffs are largely similar between leagues and countries. Going out to bars/restaurants/venues to watch, paying 
for streaming subscriptions to watch, and placing bets will all be common spending activities for fans. 

%  O F  A M E R I C A N  N H L / N B A  P L A Y O F F  F O L L O W E R S  
W H O  W I L L  P A R T A K E  I N  T H E  F O L L O W I N G  D U R I N G  
T H E  P L A Y O F F S  
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Sports Bettors

You mentioned you will do the following activities for the upcoming NHL playoffs. Please tell us if you plan to do each activity more often, less often, or the same compared to this past regular season.
*Net impact = More minus Less  **Very low base, interpret caution. ***base too small to report

25%

35%

46%

41%

44%

51%

51%

33%

38%

32%

43%

39%

32%

32%

42%

27%

22%

16%

17%

17%

16%

Attend games (n=86)

Play fantasy sports (n=86)

Buy merchandise (n=66)

Pay for streaming
subscriptions to watch (n=124)

Place bets (n=94)

Go out to bars / restaurants
(n=168)

Join contests/brackets (n=89)

More Same Less

+35%

NET 
IMPACT*

+34%

NET 
IMPACT*

+27%

+25%

+24%

+8%

-17%

C A N A D I A N S  
W H O  P A R T A K E  I N  
T H E  F O L L O W I N G

A M E R I C A N S  
W H O  P A R T A K E  I N  
T H E  F O L L O W I N G

NHL Activity Change During Playoffs vs. Regular Season
During the NHL Playoffs, fans will partake in several different activities significantly more than they do during the 
regular season. 

34%

28%

43%

28%

38%

44%

34%

50%

36%

68%

52%

44%

31%

22%

21%

4%

10%

12%

Attend games (n=30**)

Play fantasy sports (n=31**)

Join contests/brackets (n=26**)

Go out to bars / restaurants
(n=64)

Buy merchandise (n=32**)

Pay for streaming subscriptions
to watch (n=43**)

Place bets (n=38**)

More Same Less

+32%

+28%

+24%

+22%

+6%

+3%

P A R T I C I P A T I O N  I N  A C T I V I T I E S  F O R  N H L  P L A Y O F F S  C O M P A R E D  T O  R E G U L A R  S E A S O N  A M O N G …

***base too small to report
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Sports Bettors

You mentioned you will do the following activities for the upcoming NBA playoffs. Please tell us if you plan to do each activity more often, less often, or the same compared to this past regular season
*Net impact = More minus Less. **Very low base, use caution.

NET 
IMPACT*

A M E R I C A N S  
W H O  P A R T A K E  I N  
T H E  F O L L O W I N G

NET 
IMPACT*

NBA Activity Change During Playoffs vs. Regular Season
Similar to the NHL, NBA fans will participate in several different playoff-related activities significantly more than they do 
in the regular season. While this true for both countries, American NBA fans will tend to have even greater exuberance 
in their consumption for the NBA playoffs than Canadian fans. 

+36%

+22%

+17%

+15%

+14%

+2%

-6%35%

32%

48%

40%

46%

50%

55%

24%

37%

18%

35%

25%

22%

25%

41%

30%

34%

25%

29%

28%

19%

Attend games (n=47**)

Go out to bars / restaurants
(n=76)

Play fantasy sports (n=36**)

Place bets (n=56)

Pay for streaming
subscriptions to watch (n=61)

Buy merchandise (n=47*)

Join contests/brackets (n=39*)

More Same Less

28%

42%

40%

38%

49%

49%

49%

57%

35%

42%

54%

34%

37%

38%

15%

23%

18%

7%

17%

14%

13%

Buy merchandise (n=46*)

Attend games (n=30**)

Play fantasy sports (n=42**)

Pay for streaming subs to
watch (n=41**)

Go out to bars / restaurants
(n=80)

Join contests/brackets (n=37*)

Place bets (n=63)

More Same Less

+36%

+35%

+32%

+31%

+22%

+19%

+13%

C A N A D I A N S  
W H O  P A R T A K E  I N  
T H E  F O L L O W I N G

P A R T I C I P A T I O N  I N  A C T I V I T I E S  F O R  N B A  P L A Y O F F S  C O M P A R E D  T O  R E G U L A R  S E A S O N  A M O N G …
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Sports Perspectives

More Canadians (43%)

believe it’s more important 

than ever for their country’s 

team to win the Stanley Cup 

this year because of the 

political/economic situation 

between the countries 

compared to Americans (22%).

% of General Population who believe it’s more important than ever for their countries' team to win the 
Stanley Cup this year because of the political/economic situation between Canada and the U.S.

C A N A D I A N S

9% 13% 54% 5% 19%

Agree completely Agree somewhat Neutral Disagree somewhat Disagree completely

A M E R I C A N S

24% 19% 38% 8% 11%

Agree completely Agree somewhat Neutral Disagree somewhat Disagree completely

4 3 %

2 2 %

Base: Canadian (n=1,630) and American (n=1,007) General Population
How much do you agree or disagree with the following statement: For Canadians: I believe it’s more important than ever for a Canadian team to win the Stanley Cup this year because of the political / economic situation between Canada and the U.S.
For Americans: I believe it’s more important than ever for an American team to win the Stanley Cup this year because of the political / economic situation between Canada and the U.S.
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Sports perspectives

Around one-in-three 

Canadians claim to be less 

likely to support a US-based 

sports team or league now 

because of the current 

political/ economic 

situation between Canada 

and the U.S. 

Base: Canadian General Population (n=1,630) 
How much do you agree or disagree with the following statements: I am less likely to support a US-based sports team now because of the political / economic situation between Canada and the U.S. 
I am less likely to support US-based sports / sports leagues now because of the political / economic situation between Canada and the U.S.

C A N A D I A N S

18% 15% 43% 10% 14%

Agree completely Agree somewhat Neutral Disagree somewhat Disagree completely

20% 15% 43% 8% 14%

Agree completely Agree somewhat Neutral Disagree somewhat Disagree completely

3 5 %

3 3 %

I am less likely to support US-based sports/sports leagues now 
because of the political/economic situation between Canada and the U.S

I am less likely to support a US-based sports team now because of the 
political/economic situation between Canada and the U.S

% of Canadians who agree with the following statements…
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Demographics

Demographics

CANADIAN
General 

Population

Male 49%

Female 51%

Age 18-34 27%

Age 35-54 32%

Age 55+ 41%

HS or less 32%

College + 68%

<$40K 21%

$40K to <$100K 44%

$100K+ 30%

Base: Canadian (n=1,630) and American (n=1,007) General Population

AMERICAN
General 

Population

Male 49%

Female 51%

Age 18-39 37%

Age 40-64 41%

Age 65+ 22%

HS or less 37%

College + 63%

<$35K 36%

$35K to <$100K 41%

$100K+ 19%
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Contact Us
For more information on this study, or related research, please contact our experts:

Ethan Bondar
Vice-President

ebondar@leger360.com
604-424-1017

Paul Lauzon
Senior Vice President

plauzon@leger360.com
604-424-1017

David Montgomery
Research Director

dmontgomery@leger360.com
215-378-3197

mailto:aierardi@leger360.com
mailto:jvarites@leger360.com
mailto:aierardi@leger360.com


Data-driven intelligence for a changing world.
leger360.com

leger360.com

http://leger360.com/
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