
Data collecon from April 12 to 25, 2021

Evaluaon of more than 60 behaviours

Cost: $5,000

This study answers the following quesons: 

Aer one year, have consumers retained all or some of their 
new consumer behaviours, or have they returned to their 
old habits? 
Who are the new consumer segments?
Aer one year, how has the crisis impacted consumers’ 
criteria for choosing stores, their lifestyles, and their 
personal finances? 

Online survey of 2,000 Canadians
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