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Online surveys with British Columbia residents were conducted via Leger’s online panel, LEO.

From December 17th to 19th, 2021.

1,002 residents of BC that are 18 years of age or older

Using data from the 2016 Census, results were weighted according to, age, gender, and region in order to 
ensure a representative sample of the population in British Columbia.

No margin of error can be associated with a non-probability sample.  However, for comparative purposes, 
a probability sample of 1,002 respondents would have a margin of error of ±3.1%, 19 times out of 20.
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Key Findings

British Columbians are divided in their level of support for a 2030 Winter Olympic Games bid
• Overall support for the games comes in at 34%, while 31% of residents are neutral and 35% oppose the bid. This 

division is similar regardless of where people live in the province.

Support for the games varies upon learning that the bid is being led by First Nations
• BC residents who already indicated support for the games are much more likely to increase their level of support, 

while those who oppose the games are much more likely to decrease their level of support upon learning that 
the bid is being led by First Nations.  

BC residents think that First Nations should be the most financially responsible for the games
• British Columbians allocated a slight majority (26%) of the cost to First Nations when asked to indicate how 

financially responsible individual groups should be. However, BC residents believe that First Nations will end up 
paying less than they should if the bid goes through, while provincial government will end up paying more.

British Columbians feel the 2030 Winter Olympic Games would be a large investment.
• 66% of BC residents think that the games would be a large financial investment. Half of BC residents also feel that 

the games will give British Columbians something to look forward to and create economic opportunities.
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Detailed Results
Opinions on a Vancouver bid for the 2030 Winter Olympic Games



20%

23%

34%

31%

35%

Support

Neutral

Oppose

Lower Mainland
(n=534)

Rest of BC
(n=468)

35% 32%

32% 29%

32% 39%

8Q2. Please indicate your level of support for a Vancouver Bid to host the 2030 Winter Olympic Games. 
Base, British Columbians (n=1,002).

Strongly support Somewhat support

Strongly oppose Somewhat oppose

British Columbians are divided when it comes to level of support for a Vancouver 
bid to host the 2030 Winter Olympic Games and this division is seen all throughout 
the province, regardless of where people live.



34%

31%

35%

Support

Neutral

Oppose
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Q3. Previously you indicated that you [INSERT Q1 ANSWER HERE] a Vancouver bid to host the 2030 Winter Olympic Games. Four B.C. First Nations are leading the efforts around 
the Olympic bid. This would be the first-ever Indigenous-led bid for an Olympic Games. Please indicate how this impacts your degree of support for the 2030 Winter Olympic Games 
being held in Vancouver. 
Base, British Columbians (n=1,002).

55% 17%27%

MORE LIKELY 
TO SUPPORT 

LESS LIKELY 
TO SUPPORT NO CHANGE

28% 20%36%

18% 64%38%

The 2030 Winter Olympic Games bid being led by First Nations reinforced BC resident's 
viewpoints; it amplified levels of support among those who originally indicated support for the 
bid and amplified opposition among those who originally indicated opposition of the bid.



When asked to allocate the cost for the 2030 Winter Olympic Games BC residents assigned 
most of the cost to the First Nations who are leading the bid. However, if the games were to go 
through, British Columbians think that First Nations would pay less than they should, and 
Provincial government would pay more.
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26%

23%

22%

18%

11%

15%

26%

18%

27%

15%

First Nations

Federal government

Corporations

Provincial government

Municipal government

Should be financally responsible Will be financially responsible

Q4/Q5. Assuming the bid to host the 2030 Winter Olympic Games is successful, please indicate how financially responsible each of the following groups SHOULD BE/WILL BE when it comes to 
paying for the Olympics by assigning a percent out of 100 to each group. 
Base, British Columbians (n=1,002).

% Difference

-11%

3%

-4%

9%

4%
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Q6. Please indicate how much you agree or disagree with the following statements regarding 
how hosting the 2030 Winter Olympic Games will:
Base, British Columbians (n=1,002).

Lower 
Mainland

(n=534)
Rest of BC

(n=468)

Be a large financial investment 62% 71%

Give British Columbians something to look forward to 52% 47%

Create economic opportunities for British Columbians 51% 47%

Be a positive experience for those living in the Lower Mainland 45% -

Benefit Indigenous communities 42% 35%

Improve Canada’s international relations 39% 33%

Improve BC’s overall infrastructure 38% 32%

Improve Canada’s relationship with Indigenous communities 40% 28%

Help advance the process of reconciliation 32% 28%

Inspire British Columbians to live more active lifestyles 29% 23%

Inspire British Columbians to live healthier lifestyles 23% 23%

Improve housing affordability 15% 11%

Reduce homelessness 10% 8%

Help resolve the Opioid crisis 9% 8%

66%

50%

49%

45%

39%

36%

35%

35%

30%

26%

23%

13%

9%

9%

% Total Agree

A majority of BC residents think that the Olympic Games would be a large financial investment, while about 
half think the games will give British Columbians something to look forward to and provide economic 
opportunities. Lower Mainland residents are more agreeable to the 2030 games’ ability to improve Canada’s 
relations with Indigenous communities. 

Statistically significantly higher than other region 



54%

33%

8%

4%

Lower Mainland

In BC but outside Lower Mainland

Elsewhere in Canada

Outside of Canada

% Support -
2030 bid.

34%

31%

41%

46%

Support for the 2030 Winter Olympic Games in Vancouver trends higher among 
those who lived outside of BC, and outside of Canada during the 2010 games.

12Q7. Please indicate where you lived during the 2010 Winter Olympic Games
Base, British Columbians (n=1,002).

Primary Residence during 2010 Winter Olympic Games



Lower 
Mainland

(n=502)

Rest of 
BC

(n=358)

Elsewhere 
in Canada

(n=94*)

Outside of 
Canada
(n=48*)

Be a large financial investment 63% 70% 71% 62%

Give British Columbians something to look forward to 50% 47% 56% 57%

Create economic opportunities for British Columbians 49% 48% 55% 54%

Be a positive experience for those living in the Lower Mainland 43% 58% 53% 55%

Benefit Indigenous communities 40% 35% 41% 56%

Improve Canada’s international relations 36% 32% 39% 55%

Improve BC’s overall infrastructure 36% 32% 39% 47%

Improve Canada’s relationship with Indigenous communities 37% 29% 36% 44%

Help advance the process of reconciliation 30% 29% 29% 37%

Inspire British Columbians to live more active lifestyles 27% 24% 28% 35%

Inspire British Columbians to live healthier lifestyles 23% 21% 23% 30%

Improve housing affordability 14% 12% 14% 11%

Reduce homelessness 10% 8% 8% 8%

Help resolve the Opioid crisis 9% 8% 11% 0%

Where BC residents lived during the 2010 Winter Games has little effect on how they think the 2030 Winter 
Games will impact the province. However, BC residents who lived outside the country during 2010 are more 
likely to feel that the 2030 games will benefit Indigenous communities and
improve Canada’s international relations.
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Q6. Please indicate how much you agree or disagree with the following statements regarding 
how hosting the 2030 Winter Olympic Games will:
Base, British Columbians (n=1,002).

66%

50%

49%

45%

39%

36%

35%

35%

30%

26%

23%

13%

9%

9%

% Total Agree

Statistically significantly higher than other regions 

Statistically significantly lower than other regions 

Location during 2010 Winter Olympic Games
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24%

35%

40%

18-34

35-54

55+

AGEGENDER

WOMEN

52%

MEN

48%

Base: British Columbians (n=1,002).

AREA

43%

40%

15%

Urban area

Suburban area

Rural area



Respondent Profile
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WORK STATUSEDUCATION

58%

40%

11%

6%

41%

26%

3%

5%

6%

WORKING

FULL TIME

PART TIME

SELF-EMPLOYED

OTHER

RETIRED

HOMEMAKER

UNEMPLOYED

STUDENT
30%

40%

29%
UNIVERSITY

SOME COLLEGE / COLLEGE

HIGH SCHOOL OR LESS

Base: British Columbians (n=1,002).

24%

29%

38%

9%

< $40K

$40K - $80K

$80K+

REFUSAL

HH INCOME



HOUSING SITUATION

Base: British Columbians (n=1,002).

OWN
64%

RENT
33%

REFUSAL
3%

YES
23%

NO
77%

CHILDREN IN HOUSEHOLD

Respondent Profile
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Lower Mainland Rest of BC

Lower Mainland 90% 10%

Rest of BC 7% 93%

Elsewhere in Canada 36% 64%

Outside of Canada 60% 40%

18Q7. Please indicate where you lived during the 2010 Winter Olympic Games
Base, British Columbians (n=1,002).

Respondent Location in 2010
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OUR SERVICES
• Leger

Marketing research and polling

• Leger MetriCX
Strategic and operational customer experience 
consulting services

• Leger Analytics (LEA)
Data modelling and analysis

• Leger Opinion (LEO)
Panel management

• Leger Communities
Online community management

• Leger Digital
Digital strategy and user experience

• International Research
Worldwide Independent Network (WIN)

MONTREAL | QUEBEC CITY | TORONTO | WINNIPEG
EDMONTON | CALGARY | VANCOUVER | PHILADELPHIA

OFFICES
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OUR CREDENTIALS

Leger is a member of ESOMAR (European Society for Opinion and Market Research), the global
association of opinion polls and marketing research professionals. As such, Leger is committed to
applying the international ICC/ESOMAR code of Market, Opinion and Social Research and Data
Analytics.

Leger is also a member of the Insights Association, the American Association of Marketing 
Research Analytics.

Leger is a member of the Canadian Research Insights Council (CRIC), the industry association for the 
market/survey/insights research industry.

Leger is a sponsor of CAIP Canada, Canada's professional body for Certified Analytics and Insights 
Professionals who uphold CRIC's marketing research and public opinion research standards. CAIP 
Canada is globally endorsed by ESOMAR and the MRII/University of Georgia.
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https://www.esomar.org
https://www.esomar.org/uploads/public/knowledge-and-standards/codes-and-guidelines/ESOMAR_ICC-ESOMAR_Code_English.pdf
http://www.insightsassociation.org
https://canadianresearchinsightscouncil.ca/
https://www.caip-paim.ca/


We know Canadians

https://twitter.com/leger360
https://www.facebook.com/Leger360
https://www.linkedin.com/company/117931/
https://www.instagram.com/leger360/
https://leger360.com/
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