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Methodology
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Web survey using computer-assisted Web interviewing (CAWI) technology.

From December 9-11, 2022

1526 Canadian residents, 18 years of age or older, randomly recruited from LEO’s online panel.

Using data from the 2021 Census, results were weighted according to region, age and gender within Canada, as well as by education
and presence of children in the household in order to ensure a representative sample of the population.

For comparison purposes, a probability sample of 1526 respondents would have a margin of error of ± 2.5%, 19 times out of 20.

The research results presented here are in full compliance with the CRIC Public Opinion Research Standards and Disclosure
Requirements. For additional information regarding this poll please contact Andrew Enns with Leger at aenns@leger360.com

mailto:aenns@leger360.com


Christmas Greetings



Over half of Canadians would describe their household growing up as 

culturally or religiously Christian, while four-in-ten say they grew up in a 

non-Christian household.

Q1. Thinking back to when you were growing up as a child, would you describe your household as a
culturally or religiously Christian or non-Christian household? Base: All respondents (n=1526)
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55%

39%

6%

Christian household

Non-Christian household

I don't know

As seen on the following slide, older Canadians (aged 55+ vs. <55) and those living in Eastern Canada (vs. those in the West) are
significantly more likely to say that they grew up in a culturally or religiously Christian household. Younger Canadians (18-54 vs. 55+)
and those living in the West, particularly those in British Columbia (vs. all other provinces), are significantly more likely to say they
grew up in a non-Christian household.



Demographic breakdown of culturally or religiously Christian or non-Christian 
households.

Gender Age Region

Total Male Female 18-34 35-54 55+
WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 1526 762 764 401 558 567 416 162 129 125 1110 602 408 100

Christian 55% 54% 57% 39% 48% 72% 49% 39% 58% 57% 58% 54% 65% 59%

Non-Christian 39% 41% 37% 54% 47% 23% 46% 55% 39% 36% 36% 40% 29% 36%

I don’t know 6% 6% 5% 7% 5% 5% 5% 6% 3% 8% 6% 6% 6% 5%
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Q1. Thinking back to when you were growing up as a child, would you describe your household as a culturally
or religiously Christian or non-Christian household? Base: All respondents (n=1526)



Q2. How important is religion, including observing special religious days, in your household today?

Base: All respondents (n=1526)

Six-in-ten say that religion, including observing special religious days, is 
not important in their household today, with one-third say it is not at all 
important. However, four-in-ten say religion is important, but over half of 
those say it is only somewhat important.

41%

17%

24%

59%

25%

34%

Important (net)

Very important

Somewhat important

Not important (net)

Not very important

Not at all important
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As seen on the following slide, those who grew up in a Christian household are more likely to say that religion is important in
their household today (vs. those from non-Christian households), while those who grew up in a non-Christian household and
Quebecers are more likely to say that religion is not important (vs. those from Christian households and the rest of Canada,
respectively).



Demographic breakdown of the importance of religion, including observing special 
religious days, in their household today.

Gender Age
Childhood 
Household 

Religion
Region

Total Male Female 18-34 35-54 55+ Christian
Non-

Christian
WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 1526 762 764 401 558 567 846 591 416 162 129 125 1110 602 408 100

Important 
(net)

41% 39% 44% 41% 42% 41% 52% 27% 40% 34% 42% 52% 42% 49% 27% 51%

Not 
important 

(net)
59% 61% 56% 59% 58% 59% 48% 73% 60% 66% 58% 48% 58% 51% 73% 49%
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Q2. How important is religion, including observing special religious days, in your household today? Base: All
respondents (n=1526)



Seven-in-ten Canadians are more likely to say “Merry Christmas” when 
they greet people this time of year, while only two-in-ten are more 
likely to say “Happy Holidays”.

70%

23%

6%

2%

Merry Christmas

Happy Holidays

Nothing, I don't recognize the holidays this time of
year

Refuse

Q3. When you greet people this time of year, are you more likely to say “Merry Christmas” or “Happy
Holidays”? Base: All respondents (n=1526)
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Those who grew up in a Christian household, those who feel observing religious days is important, and those aged 35 and up are
more likely to say “Merry Christmas” than their counterparts, while those who feel observing religious days is not important are
more likely to say “Happy Holidays”. Those who grew up in a non-Christian household (vs. Christian household) are more likely to
say “Happy Holidays” or nothing at all.



Demographic breakdown of the likelihood to say “Merry Christmas” or “Happy 
Holidays” when greeting people this time of year.

Gender Age
Childhood 
Household

Religion

Importance of 
Observing Religious 

Days
Region

Total Male Female 18-34 35-54 55+ Christian
Non-

Christian
Important

Not 
important

WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 1526 762 764 401 558 567 846 591 633 893 416 162 129 125 1110 602 408 100

Merry 
Christmas 70% 70% 69% 60% 70% 76% 77% 62% 74% 67% 74% 70% 78% 75% 68% 74% 53% 83%

Happy Holidays 23% 22% 24% 29% 23% 19% 19% 27% 19% 25% 17% 17% 16% 21% 25% 18% 41% 13%

Nothing, I don’t 
recognize the 

holidays this 
time of year

6% 6% 5% 8% 6% 4% 4% 8% 5% 6% 6% 10% 4% 3% 5% 7% 4% 1%

Refuse 2% 2% 1% 2% 1% 2% 1% 3% 2% 2% 2% 3% 2% 1% 2% 1% 2% 3%
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Q3. When you greet people this time of year, are you more likely to say “Merry Christmas” or “Happy
Holidays”? Base: All respondents (n=1526)



Seven-in-ten Canadians who grew up in a culturally or religiously Christian household 
disagree that they deliberately avoid using the greeting “Merry Christmas” when 
meeting people they don’t know that well to avoid potentially offending them.

43% 28% 21% 8%
I deliberately avoid using the greeting "Merry

Christmas" when meeting people I don't know that
well to avoid potentially offending them

Strongly disagree Somewhat disagree Somewhat agree Strongly agree

TOTAL 
AGREE

TOTAL 
DISAGREE

29% 71%

Q4a. Please indicate whether you agree or disagree with the following statements?
Base: Those who grew up in a culturally or religiously Christian household (n=846)
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Among Canadians who grew up in a Christian household, women and younger Canadians (18-34) are significantly more likely to
agree that they deliberately avoid using “Merry Christmas” when meeting people they don’t know that well to avoid potentially
offending them, while men and those 35 and up are more likely to disagree that they avoid using “Merry Christmas”.



Demographic breakdown of those who deliberately avoid using the greeting 
"Merry Christmas" when meeting people they don't know that well to avoid 
potentially offending them.
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Q4a. Please indicate whether you agree or disagree with the following statements?

Base: Those who grew up in a culturally or religiously Christian household (n=846)

Gender Age
Importance of 

Observing Religious 
Days

Region

Total Male Female 18-34 35-54 55+ Important
Not 

important
WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 846 405 441 160 285 401 442 404 220 71 76 73 626 318 248 60

Agree (net) 29% 25% 33% 46% 29% 23% 32% 26% 29% 31% 34% 17% 29% 30% 31% 16%

Disagree 
(net)

71% 75% 67% 54% 71% 77% 68% 74% 71% 69% 66% 83% 71% 70% 69% 84%



Wishing a non-Christian Merry Christmas is unlikely to offend. The vast majority of
Canadians who grew up in a culturally or religiously non-Christian household 
disagree that they are offended when people greet them with “Merry Christmas”.

81% 11% 6%2%
I am offended when people greet me with "Merry

Christmas"

Strongly disagree Somewhat disagree Somewhat agree Strongly agree

Q4b. Please indicate whether you agree or disagree with the following statements?
Base: Those who grew up in a culturally or religiously non-Christian household (n=591)
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Among Canadians who grew up in a non-Christian household, men and those to whom observing religious days is important are
significantly more likely to agree that they are offended if someone greets them with “Merry Christmas”, while women and those
to whom observing religious days is not important are more likely to disagree.

TOTAL 
AGREE

TOTAL 
DISAGREE

8% 92%



Demographic breakdown of those who are offended when people greet them with 
“Merry Christmas”.
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Q4b. Please indicate whether you agree or disagree with the following statements?

Base: Those who grew up in a culturally or religiously non-Christian household (n=591)

Gender Age
Importance of 

Observing Religious 
Days

Region

Total Male Female 18-34 35-54 55+ Important
Not 

important
WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 591 310 281 210 242 139 160 431 134 81 48 44 418 249 134 35

Agree (net) 7% 11% 4% 11% 6% 4% 16% 4% 7% 9% 3% 10% 8% 11% 2% 2%

Disagree 
(net)

93% 89% 96% 89% 94% 96% 84% 96% 93% 91% 97% 90% 92% 89% 98% 98%



Six-in-ten Canadians feel things should be kept the way they are when it 
comes to observing significant religious days, but a quarter feel the list of 
public holidays should be expanded to include other religious holidays.

58%

24%

6%

12%

Keep things the way they are - it is a Canadian
tradition

The list of public holidays should be expanded to
include other religious holidays such as those of

Jewish, African, Chinese, or Indian traditions

Religious holidays, including days such as Christmas 
or Easter, should not be public holidays – people 

should use their personal vacation days to observe 
religious holidays

I don't know

Q5. As Canada’s population becomes more multi-cultural, which of the statements below best describes how you
feel we should observe significant religious days in future? Base: All respondents (n=1526)
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Older Canadians (55+ vs. <55), those who grew up in a Christian household (vs. non-Christian), and Quebecers (vs. the rest of Canada)
are more likely feel that things should be kept the way they are, as it is a Canadian tradition. Younger Canadians (18-34 vs. 35+) and
those who grew up in a non-Christian household (vs. Christian) are more likely to feel that the list of public holidays should be
expanded to include other religious holidays. Men (vs. women) are more likely to hold the belief that religious holidays should not be
public holidays.



Demographic breakdown of opinion on how Canada should observe significant 
religious days in future.

Gender Age
Childhood Household

Religion
Importance of Observing 

Religious Days
Region

Total Male Female 18-34 35-54 55+ Christian
Non-

Christian
Important Not important

WEST 
(NET)

BC Alberta MB/SK
EAST 
(NET)

Ontario Quebec
Atlantic 
Canada

n= 1526 762 764 401 558 567 846 591 633 893 416 162 129 125 1110 602 408 100

Keep things the way 
they are - it is a 

Canadian tradition
58% 59% 57% 38% 59% 69% 65% 48% 59% 57% 55% 53% 56% 57% 59% 52% 71% 60%

The list of public 
holidays should be 

expanded to include 
other religious 

holidays such as those 
of Jewish, African, 
Chinese, or Indian 

traditions

24% 23% 25% 40% 23% 15% 19% 33% 26% 23% 27% 28% 22% 31% 23% 29% 14% 24%

Religious holidays, 
including days such a 
Christmas or Easter, 
should not be public 

holidays – people 
should use their 

personal vacation 
days to observe 

religious holidays

6% 8% 5% 5% 7% 7% 6% 6% 5% 7% 8% 9% 10% 2% 5% 6% 5% 3%

I don’t know 12% 10% 13% 17% 11% 9% 10% 12% 10% 13% 11% 10% 13% 10% 12% 13% 10% 13%
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Q5. As Canada’s population becomes more multi-cultural, which of the statements below best describes how
you feel we should observe significant religious days in future? Base: All respondents (n=1526)
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OUR SERVICES

• Leger
Marketing research and polling

• Leger MetriCX
Strategic and operational customer experience 
consulting services

• Leger Analytics (LEA)
Data modelling and analysis

• Leger Opinion (LEO)
Panel management

• Leger Communities
Online community management

• Leger Digital
Digital strategy and user experience

• International Research
Worldwide Independent Network (WIN)

MONTREAL | QUEBEC CITY | TORONTO | WINNIPEG

EDMONTON | CALGARY | VANCOUVER | PHILADELPHIA

OFFICES
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OUR CREDENTIALS

Leger is a member of ESOMAR (European Society for Opinion and Market Research), the global

association of opinion polls and marketing research professionals. As such, Leger is committed to

applying the international ICC/ESOMAR code of Market, Opinion and Social Research and Data

Analytics.

Leger is also a member of the Insights Association, the American Association of Marketing Research 

Analytics.

Leger is a member of the Canadian Research Insights Council (CRIC), the industry association for the 
market/survey/insights research industry.

Leger is a sponsor of CAIP Canada, Canada's professional body for Certified Analytics and Insights 

Professionals who uphold CRIC's marketing research and public opinion research standards. CAIP 

Canada is globally endorsed by ESOMAR and the MRII/University of Georgia.
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https://www.esomar.org
https://www.esomar.org/uploads/public/knowledge-and-standards/codes-and-guidelines/ESOMAR_ICC-ESOMAR_Code_English.pdf
http://www.insightsassociation.org
https://canadianresearchinsightscouncil.ca/
https://www.caip-paim.ca/


We know Canadians

https://twitter.com/leger360
https://www.facebook.com/Leger360
https://www.linkedin.com/company/117931/
https://www.instagram.com/leger360/
https://leger360.com/
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